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Overview

• Prevalence of Tobacco Use in Rural 
America

• Social Norms/Culture around Tobacco 
Use

• Tobacco Control Health Communication
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Tobacco Use among Youth and Adults 
(12 years or older), NSDUH 2016
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Source: Rural tobacco use across the United States: How rural and urban areas differ, broken down by census regions and divisions. Health & 

Place, 2016; (39), 153-159.
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Youth Tobacco Use Prevalence, 
NYTS 2011–2014
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Regional and Divisional Differences 

Map of rural:urban ratios in 

tobacco use.  

Darker shades indicate greater 

rural use, compared to urban use. 

The gray background color 

corresponds to a 1:1 rural-to-

urban ratio.
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Source:  Rural tobacco use across the United States: How rural and urban areas differ, broken down by census 

regions and divisions. Health Place. 2016 May; 39: 153–159.



Growing Geographic Disparities
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Rural versus urban cigarette smoking 

prevalence trends and 95% confidence bands

Sources:  Invasive Cancer Incidence, 2004–2013, and Deaths, 2006–2015, in Nonmetropolitan and Metropolitan Counties — United States.  

MMWR, July 7, 2017; A growing geographic disparity: Rural and urban cigarette smoking trends in the United States. Preventive Medicine, 

November 2017. 



Social Norms/Culture 
around Tobacco Use

• Tobacco-related social norms and policy 
climates vary across states, regions, and 
rural communities

• Each rural community’s relationship with 
tobacco is a result of a unique 
combination of rural conditions:
– social, 

– economic, 

– geographic, 

– demographic, and 

– cultural characteristics
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Social Norms/Culture 
around Tobacco Use

• The high prevalence of tobacco use may 
lead to the normalization of tobacco use

• Adults with permissive attitudes towards 
tobacco use may facilitate youth access to 
tobacco products
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Social Norms/Culture 
around Tobacco Use

• Rural communities with economic ties to 
the tobacco industry associate tobacco use 
with prosperity

• Rural conditions and cultural factors must 
be addressed through culturally competent 
tobacco control interventions
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Health Communication

• “Mass-reach health communication 
interventions can be powerful tools for 
preventing the initiation of tobacco use, 
promoting and facilitating cessation, and 
shaping social norms related to tobacco 
use”

• Reach, frequency and duration are 
important!
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Practices 
Best 



Rural Digital Divide
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Health Communication

• Rural residents understand risks and harm 
posed by tobacco use and secondhand 
smoke

• Mass media counter-marketing apply 
equally well to rural youth

– Rural adolescents are receptive to anti-tobacco 
messages

12



Health Communication

• Ensuring that messages resonate with 
specific population subgroups does not 
always require that unique materials be 
developed for each audience

• Interventions should highlight positive 
connections between place-specific values 
and primary goals of tobacco control
– Culturally sensitive counter-marketing 

campaigns that don’t stigmatize smokers
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Health Communication

• Place spots in media and 
communications channels that reach 
rural areas

• Earned media

• Digital media

• Partnerships

• Counter tobacco industry sponsorship 
and promotions
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Summary

• Tobacco use (cigarettes, smokeless) 
higher among rural residents

• Rural communities are not homogenous!

• Tobacco-related disparities are 
increasing when comparing rural 
residents to urban residents
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Summary

• Rural residents ARE receptive to anti-
tobacco messages!

• Mass media counter-marketing apply 
equally well to rural youth

• Increasing reach/frequency of tobacco 
control messages can help bridge the 
tobacco-related disparities seen in rural 
communities
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Summary

• Culturally sensitive counter-marketing 
campaigns needed without stigmatizing 
smokers or rural community culture!

• Interventions should highlight positive 
connections between place-specific values 
and primary goals of tobacco control
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For more information, contact CDC
1-800-CDC-INFO (232-4636)
TTY:  1-888-232-6348    www.cdc.gov

The findings and conclusions in this report are those of the authors and do not necessarily represent the 
official position of the Centers for Disease Control and Prevention.

QUESTIONS & COMMENTS?


